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9,500+ people will be diagnosed with 

skin cancer today. 1

More people are diagnosed with skin 

cancer each year in the U.S. than all other 

cancers combined. 1

Cases of melanoma have increased 

44% in the last 5 years.1 1 Source: Skin Cancer Facts & Statistics; https://www.skincancer.org/skin-

cancer-information/skin-cancer-facts/ accessed 6.11.21
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Daily sunscreen use 

can cut the incidence 

of melanoma in half.1

• But less than 40% of households 

purchase sunscreen.

1 Source: https://www.aad.org/media/stats-skin-cancer

https://www.aad.org/media/stats-skin-cancer
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As UV intensity increases, there is a greater need to 

ensure that the public practices sun safe behaviors

Increase in Annual Very High UV Index Days:
UV Index (>8) Days in 2017 compared to 1997

Days of Very High 

UV Index (>8)
# of US Cities*

200+days 7

150-199 14

100-149 22

50-99 13

0-49 1

75% of U.S. cities experienced 

100+ Days of Very High UV Index in 2017

* Based on data from 57 U.S. cities found in database of National Oceanic and Atmospheric Administration Center for Weather and Climate Prediction
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Sun safety awareness may not translate 

to sun safe behavior
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People don’t wear sunscreens for many reasons*
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1 Source: Skin Cancer Facts & Statistics; https://www.skincancer.org/skin-

cancer-information/skin-cancer-facts/ accessed 6.11.21

All ethnicities and 

skin tones can 

sunburn.
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Sun care needs differ 

by:

Seasons

Time of Day

Activity

Sun Sensitivity

Melanization of Skin
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The Science of Sunscreen
Product developers must consider both sunscreen aesthetics 
& performance
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What is the best 

sunscreen?

The best sunscreen is 
the one you will use 
regularly and as 
recommended. 
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Key formulation attributes 

▪ Stability

▪ Solubility

▪ Application

ensure sunscreens don’t break down

formulate sunscreens to peak efficiency

▪ Film on skin
resulting film allows optimal UV interaction with sunscreens

▪ Aesthetics
additional formulation components to improve aesthetics

sunscreens are uniform and set on skin
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It starts with SPF and ultraviolet rays 

▪ UVA rays (or aging rays) deeply penetrate the skin and can also penetrate 

glass. While UVA rays are primarily thought of as the main causes of long-term 

skin damage such as wrinkles, they also play a role in skin cancers. UVA rays 

are always present, no matter the weather or season. 

▪ UVB rays (or burning rays) are more energetic than UVA rays, and 

are the main causes of sunburns and skin cancer. 

A broad-spectrum sunscreen 

protects you from both UVA and UVB 

rays.
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Mineral vs. Chemical:
It’s a matter of personal choice
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The formulators toolkit 

▪ Many sunscreen products use a combination of active 

ingredients. That’s because each active ingredient protects 

the skin from a specific wavelength in the UV spectrum. 

▪ Having access to a variety of ingredients allows for 

formulations that provide broad spectrum UVA/UVB 

protection, in a diverse range of product forms and 

aesthetics.
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Helioplex® technology mechanism of action 
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Neutrogena® Invisible Daily™ Defense
Photoprotection made for all skin tones

Consumers of all Fitzpatrick skin types strongly agreed 

product was aesthetically pleasing1*

▪ 86% types IV-VIt agree – lotions are invisible on all skin tones

▪ 93% types IV-VIt agree – lotions don’t leave behind white 

marks

• Helioplex® technology for superior UVA/UVB protection

• Enriched with antioxidants to help fight environment aggressors like pollution
1

• Lotion and Face Serum provide hydration throughout the day
1
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Neutrogena® Invisible Daily™ Defense
Photoprotection made for all skin tones
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Helioplex® technology provides powerful, broad spectrum 

UV protection

Competitor sunscreen brands
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Sheer Zinc Stick – less whitening compared to a leading 

competitor mineral stick1*

Other sunscreen brands

* Average study results across all skin tones vs Baby Brand SPF 50+ Sunscreen Stick.

Reference: 1. Data on file. Johnson & Johnson Consumer Inc.
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Broad spectrum protection that’s gentle on all skin types

Other sunscreen brands

*in vitro absorbance spectra measured from products applied at 0.75 mg/cm2 on polymethylmethacrylate substrate normalized to label SPF (n = 3).

Reference: 1. Data on file. Johnson & Johnson Consumer Inc.

All third-party trademarks used herein are registered trademarks of their respective owners.

Formulated with Purescreen® technology to deliver superior protection against harsh UVA rays1*

Competitor sunscreen products
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At Neutrogena®, we are 

committed to providing 

suncare for all. 

• The best sunscreen is the sunscreen you 

will wear. 

Neutrogena® sunscreens provide broad 

spectrum protection and pleasing aesthetics for 

all skin types & tones. 
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Driving Education & 
Advocacy

Driving Education
& Advocacy 
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Sunscreen is a 
confusing topic. 

Demystifying key questions will help drive 
greater compliance.
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Innovative thinking is 
required to drive true 
behavior change. 
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Moving people to think differently about sun 

protection and skin cancer

Competitor sunscreen brands

In the Sun looks at skin cancer journeys of seven families – and has shown to motivate 

changes in beliefs/awareness among viewers

Before watching the film:

▪ 27% of viewers knew that skin 

cancer is more prevalent than all 

other types of cancer

After watching the film:
▪ 93% said they are more aware of the dangers of skin 

cancer

▪ 82% said they would have their skin checked by a 

medical professional

▪ 89% said they are more likely to wear sunscreen 

consistently and 90% said they would encourage 

others to do the same

▪ 85% said they are more likely to do a self exam 
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Driving Education & 
Advocacy

Thank you. 


